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SHE CONTINUED 10O

ENJOY FASHION AND

7 LATER ENROLLED IV
illian Crowe grew up in Manhattan and,

being the daughter of performing artists, FASH[ONSCHO OL’

inherited a creative mind and many talents.

Performing as a child at the Metropolitan Opera S T UD Y ]N G P AT T E RN

House, she learned to appreciate costumes,

fabrics, and the charming details involved in MAK]N G AN D D RA—P [N G

fashion. As a kid, she thoughtfully dressed

herself in particular outfits, giving special

attention to her rule of “no black.”

SHE KNEW SHE WAN'T:

She soaked in the culture expanding around

D TO CREATE HER
her on tEe s!;re’ets of New York, and kept a close O WN CL OTH]NG L]NE,
eye on the city’s style landscape. She developed
a gift for hand-crafted work during one of B U T RE L] Z ]Z E D E ARLY

her early projects where she spent months
sewing sequins, one by one, onto a pair of
stretchy pants. The process rendered the pants
unwearable, but gave her motivation to create
her own pieces to suite her specific style.







Her business mind stepped i and started setting

goals and she began selling her pieces at craft fairs
and festivals. She was pleased that she could keep in
touch with her customers, adjust necklace lengths,
and see what types of metal people were responding
to, all at the same time. She wanted to grow her
business, so she approached some stores about
carrying her work. She had some retail success, and
the feeling of receiving orders, and crafting pieces
to fill those orders, was both very comforting and

efficient. The next step was building her own store.

She started selling pieces online as she continued to
grow her retail presence and, as sales grew, she was

able to turn her efforts to her jewelry line full-time.

WITHA LIST OF OBJECTIVES, AND A

BRAND IDENTITY DEVELOPING, SHE
TURNED TO BIG CARTEL TO HELP HER

PRESENT AN IMAGE OF PROFESSTIONALISM,
WHILE MAINTAINING HER ABILITY TO
CUSTOMIZE HER STOREAND ESTABLISH
HER OWN LOOK.










