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An interview with Lillian Crowe

BIG CARTEL 
HITS ONE 
HUNDRED 

THOUSAND 
STORES



NEARLY FIVE 
YEARS AGO, 
BIG CARTEL 
SET OUT TO 
HELP ARTISTS 
MAKE A LIVING 
DOING WHAT 
THEY LOVE.  
It started out with our friend’s bands, then to tee-shirt designers 
we knew, then to jewelry makers, and very quickly our little 
project had started to spread all over the world. On August 17th 
2010, we opened our 100,000th store. It was a major milestone 
for us, and we wanted to learn more about the artist who sent 
the counter over the edge. This is the story of Lillian Crowe, the 
100,000th Big Cartel store.lilliancrowe.bigcartel.com



Lillian Crowe grew up in Manhattan and, 
being the daughter of performing artists, 
inherited a creative mind and many talents. 
Performing as a child at the Metropolitan Opera 
House, she learned to appreciate costumes, 
fabrics, and the charming details involved in 
fashion. As a kid, she thoughtfully dressed 

attention to her rule of “no black.”  
 
She soaked in the culture expanding around 
her on the streets of New York, and kept a close 
eye on the city’s style landscape. She developed 
a gift for hand-crafted work during one of 
her early projects where she spent months 
sewing sequins, one by one, onto a pair of 
stretchy pants. The process rendered the pants 
unwearable, but gave her motivation to create 

SHE CONTINUED TO 
ENJOY FASHION AND 
LATER ENROLLED IN 
FASHION SCHOOL, 
STUDYING PATTERN 
MAKING AND DRAPING. 
SHE KNEW SHE WANT-
ED TO CREATE HER 
OWN CLOTHING LINE, 
BUT REALIZED EARLY 
ON SHE NEEDED TO 
START SMALL.



HER INSPIRATION CAME FROM HER 

LOVE OF MUSEUM RELICS AND THE 

CURIOUS STORIES THAT THESE OLD 

ARTIFACTS WOULD TELL. SHE LOVED TO 

WALK AROUND AND CONTEMPLATE THE 

HISTORY BEHIND THESE ITEMS, AND 

WHAT BROUGHT THEM TO THE MUSEUM. 

She had ideas for jewelry that had similarities with 
 

close to her concepts. So she taught herself to sculpt 
wax, make molds, and reclaim old jewelry hardware,  
and she started her own line of simple, easy to wear, 
statement pieces.

CAST BRONZE  



Her business mind stepped in and started setting 
goals and she began selling her pieces at craft fairs 
and festivals. She was pleased that she could keep in 
touch with her customers, adjust necklace lengths, 
and see what types of metal people were responding 
to, all at the same time. She wanted to grow her 
business, so she approached some stores about 
carrying her work. She had some retail success, and 
the feeling of receiving orders, and crafting pieces 

She started selling pieces online as she continued to 
grow her retail presence and, as sales grew, she was 
able to turn her efforts to her jewelry line full-time.  
 
WITH A LIST OF OBJECTIVES, AND A  
BRAND IDENTITY DEVELOPING, SHE 
TURNED TO BIG CARTEL TO HELP HER 
PRESENT AN IMAGE OF PROFESSIONALISM, 
WHILE MAINTAINING HER ABILITY TO 
CUSTOMIZE HER STORE AND ESTABLISH 
HER OWN LOOK.



LILLIAN LOVES WHAT SHE DOES, AND SEES 

REAL SALES POTENTIAL IN PERSONAL, 

THOUGHTFUL GOODS CREATED BY LOCAL 

ARTISTS. IN A WORLD OF CLIENTS, 9 TO 

5 HEADACHES, AND JOB SATISFACTION 

BEING SACRIFICED FOR A PAYCHECK, THE 

SIMPLE FACT THAT LILLIAN CAN WORK 

OUT OF HER STUDIO AND MAKE A LIVING 

IS SOMETHING WE AT BIG CARTEL WILL 

FOREVER CHAMPION. EVERYTHING WE 

PUT OUR HEART INTO IS DEDICATED TO 

HELPING ARTISTS LIKE LILLIAN FOLLOW 

THEIR PASSIONS, AND MEETING LILLIAN 

MAKES US THAT MUCH MORE EXCITED TO 

HELP THE ARTISTS, MUSICIANS, WRITERS, 

DESIGNERS, AND CRAFTERS BEHIND THE 

NEXT 100,000 STORES.



THANKS 
TO ALL 

THE  
ARTISTS 

THAT 
HELPED
GET US 
HERE.

We       you.  
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